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There’s too much grey around…
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SENIO enjoys all the colors of life,
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color high  
quality

     
SENIO is

designed &  
made in Italy
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PHILOSOPHY OF 
PRESENTATION:  
    complete
             comfortable
 dynamic       
                      modern 

Thanks to the work of our 
marketing and design 
department, in addition to 
the sizes and colors display 
panels, we can offer our 
showroom all the tools to 
introduce the wide gamma 
of our products, through a 
limitless range of images, 
constantly updated and, when 
required, custom made.

 
The display system allows a 
considerable saving of time, 
space and money, in addition 
to an improved impact on 
the purchaser that, in this 
way, can have an immediate 
vision of the finished 
product.
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Panels cm 100x200 and ladder 
displays include pictures of 
settings to inspire many ideas 
of realization.
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HANDCRAFTS

surfaces sizescolors
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CUSTOM FINISHES

special pieces special 
shapes

decors 
and relief
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MOSAICS

pre-scored meshmountedblend
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Our tiles are invented, projected and 
produced exclusively in Italy.  
We work to carry forward tradition and 
using machines just when it is strictly 
necessary; that’s why we can proudly state 
that artisanal manufacturing processes 
enrich each single phase of the industrial 
production with a unique value. 
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And now enjoy our passion 

for ceramics, through these 

suggestions 



11 TRADIZIONE ARTIGIANALE collection

http://www.seniocer.it/en/#/1156-senio-atelier/27


12 TRADIZIONE ARTIGIANALE collection

http://www.seniocer.it/en/#/1156-senio-atelier/27


13 IL BIANCO E I SUOI DECORI collection

http://www.seniocer.it/en/#/1156-senio-atelier/23


14 IL BIANCO E I SUOI DECORI collection

http://www.seniocer.it/en/#/1156-senio-atelier/23


15 GRAPHICA collection

http://www.seniocer.it/en/#/1156-senio-atelier/50


16 GRAPHICA collection

http://www.seniocer.it/en/#/1156-senio-atelier/50


17 HEOS collection

http://www.seniocer.it/en/#/1156-senio-atelier/21


18 HEOS collection

http://www.seniocer.it/en/#/1156-senio-atelier/21


19 HEOS collection

http://www.seniocer.it/en/#/1156-senio-atelier/21


20 HEOS collection

http://www.seniocer.it/en/#/1156-senio-atelier/21


21 LACCATI collection

http://www.seniocer.it/en/#/1156-senio-atelier/22


22 LACCATI collection

http://www.seniocer.it/en/#/1156-senio-atelier/22


23 LUNA collection

http://www.seniocer.it/en/#/282-home


24 LUNA collection

http://www.seniocer.it/en/#/282-home


25 LUNA collection

http://www.seniocer.it/en/#/282-home


26 LUNA collection

http://www.seniocer.it/en/#/282-home


27 LUNA collection

http://www.seniocer.it/en/#/1155-senio-progetti


28 MEDITERRANEA collection

http://www.seniocer.it/en/#/1156-senio-atelier/46
http://www.seniocer.it/en/#/1156-senio-atelier/46


29 MEDITERRANEA collection

http://www.seniocer.it/en/#/1156-senio-atelier/46


30 MEDITERRANEA collection

http://www.seniocer.it/en/#/1156-senio-atelier/46


31 NEWPORT collection

http://www.seniocer.it/en/#/1156-senio-atelier/53


32 NEWPORT collection

http://www.seniocer.it/en/#/1156-senio-atelier/53


33 NEWPORT collection

http://www.seniocer.it/en/#/1156-senio-atelier/53


34 NEWPORT collection

http://www.seniocer.it/en/#/1156-senio-atelier/53


35 NEWPORT collection

http://www.seniocer.it/en/#/1156-senio-atelier/53


36 NEWPORT collection

http://www.seniocer.it/en/#/1156-senio-atelier/53


37 RAKU collection

http://www.seniocer.it/en/#/1156-senio-atelier/40


38 RAKU collection

http://www.seniocer.it/en/#/1156-senio-atelier/40


39 TRAPUNTA collection

http://www.seniocer.it/en/#/1156-senio-atelier/28


40 TRAPUNTA collection

http://www.seniocer.it/en/#/1156-senio-atelier/28


41 TRAPUNTA collection

http://www.seniocer.it/en/#/1156-senio-atelier/28


42 TRAPUNTA collection

http://www.seniocer.it/en/#/1156-senio-atelier/28


43 TUSCANIA collection

http://www.seniocer.it/en/#/1156-senio-atelier/29


44 TUSCANIA collection

http://www.seniocer.it/en/#/1156-senio-atelier/29


45 TUSCANIA collection

http://www.seniocer.it/en/#/1156-senio-atelier/29


46 TUSCANIA collection

http://www.seniocer.it/en/#/1156-senio-atelier/29


47 COLISSEUM collection

SENIOPROGETTI

http://www.seniocer.it/en/#/1155-senio-progetti/54


48 COLISSEUM collection

SENIOPROGETTI

http://www.seniocer.it/en/#/1155-senio-progetti/54


49 COLISSEUM collection

SENIOPROGETTI

http://www.seniocer.it/en/#/1155-senio-progetti/54


50 METEOR collection

SENIOPROGETTI

http://www.seniocer.it/en/#/1155-senio-progetti/33


51 METROPOLITAN collection

SENIOPROGETTI

http://www.seniocer.it/en/#/1155-senio-progetti/34


52 STUCCHI collection

SENIOPROGETTI

http://www.seniocer.it/en/#/1155-senio-progetti/31
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SINCE 1968...

...our handcrafts...
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SHOP SAMAN - FUORI SALONE MILANO 2012

Paula Juchem. Dopo aver studiato disegno industriale nella 
sua città natale, Santa Maria in Brasile, Paula si è trasferita in 

Italia dove tuttora vive e lavora, alle porte di Milano. 
Per Design Soft presenta due collezioni di piastrelle cult in for-
mato 10 x 10, sono composte da 8 elementi ciascuna, combina-
bili tra loro. Nella serie “Tube-Tiles”, gli otto elementi grafici, 
combinati liberamente come in un puzzle, creano imprevedibili 
incroci e intersezioni, ricordano percorsi attraverso mappe, dan-
do vita a composizioni sempre diverse. Spesso le combinazioni 
degli elementi prendono forme floreali, trasformandosi ulterior-
mente in altri e diversi segni.
Suggestioni cromatiche e grafiche di ispirazione fortemente 70’, 
diventano una proposta design adatta per rivestimenti cucina e 
non solo! Il progetto prende ispirazione dalla grafica della rete 

Tiles design, utilizza i prodotti della linea 
“I Laccati Senio Atelier”, con la sua ricca 

cartella colori è stata realizzata l’installazione 
di presentazione della collezione che sarà 
visibile in mostra. 

Blend Tuttifrutti

Blend Solare

Blend Ciclamini

SENIO - ALTA CERAMICA FAENTINA 

metropolitana londinese. Sarà in mostra anche la serie “Bath-
Tiles”, gli otto elementi o personaggi, formano un piccolo popo-
lo colorato che idealmente si muove sulle superfici rivestite. La 
delicatezza dei colori e le divertite pose e attività dei personaggi 
ritratti, rende la serie “Bath-Tiles” ideale per il rivestimento di 
superfici bagno e non solo! SHOP Saman ha presentato diversi 
progetti  di design ed installazioni di Paula Juchem , attualmente 
produce una collezione di vasi , “I 3 Visi di Rita Lee”, ritratti del-
la cantante rock brasiliana, progetto devoluto da Paula a SHOP 
Saman e presentato  nel corso dello scorso Fuori Salone  aprile 
2011 , in occasione della mostra “Ceramica Racconti Illustrati”, 
che ha inaugurato le produzioni di ceramica nel laboratorio Sa-
man Villa Cilla di Ravenna, con un workshop tra designers artisti 
e ragazzi residenti. 

TILES DESIGN COLLECTION

Tube-Tiles

Testi: Maurizio de Strobel

Non si può non restare
affascinati davanti 
alla bellezza di un 

pavimento in cotto, 
un materiale molto 

resistente che regala
grande calore

l cotto è senza dubbio il ma-
teriale che più di tutti gli altri
è in grado di donare un
aspetto rustico e country a

una casa o a un casale. Proposto in
diverse finiture, formati e dimensioni,
offre una resistenza senza pari. 
Il cotto può essere artigianale o industriale.
Il primo è naturalmente quello più ricer-
cato e pregiato: si presenta come un pa-
vimento irregolare, con mattoni storti e va-
riegati nel colore. È generalmente compo-
sto da un impasto di argilla grezza ed è cot-
to in forni che non hanno una perfetta ed
omogenea distribuzione del calore. 
La temperatura disomogenea genera, su
alcuni tipi di cotto artigianale, quella va-
rietà cromatica, dal giallo al rosso, che lo
rende così importante.

I

In apertura, collezione Cotto Classico di Cotto Antiqua, finitura tradizionale, 15x30 cm. Nel
riquadro in alto, formati varia misura invecchiati di Fornace Sugaroni, che in modo rigoro-
samente artigianale produce il vero cotto fatto a mano. Qui sopra, collezione “Gli Stucchi”
di Senio, ottagono 30x30 cm. con tozzetti 5x5 cm. monocromatici e decorati a mano.
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"Internet provides the right information, at the right
time, for the right purpose," states Bill Gates  Dune
has taken this philosophy on board in the design of
it’s new website which aims to offers users access to
information in an easy and practical way.  The new
website tries to gather all these conditions to provide
a better connection with the Dune brand and an easy
understanding of the company’s many and diverse
decorative options.

Dune intends that the site will help users to create
new projects that will stand out because of their orig-
inality and creativity.  The site is billed as user-friend-
ly, with a wealth of product Information (including
technical data, pictures and an  e-catalogue, etc.).  It
also offers links to social media, is adapted to the

main devices and navigation systems on the market and is more international being delivered in six languages.  It can be
accessed at www.dune.es.

Italian exports of stone continued to increase in the first half of 2013, but it was marble that led the growth while
sales of granite continued to fall.  The figures were published by the Research Department of the Internazionale
Marmi & Macchine Carrara during the Marmomacc exhibition in Verona in September. 

It stated that Italy exported more than two million tonnes of stone with a value of Euro 9.23 billion, showing
growth compared with the same period the previous year in both quantity (+2%) and value (+7.2%). 

The industry’s growth is mainly driven by exports of marble, both raw materials and finished products.  In the first
half of 2013, Italy exported 699,000 tonnes of marble blocks and slabs with a value of Euro 158.7 million, up
+6.45% on the same period a year earlier in quantity and 10.64% in value.  That included more than 451,000
tonnes of finished products worth Euro 423.4 million, up 4,5% in volume and 10.4% in value.

Exports of granite blocks and slabs, which have been falling for some years, amounted to 74,000 tonnes, down
5% on last year, worth Euro 20 million.  Exports of processed granite stood at 282,000 tonnes, up 4% in value at
Euro 269.4 million. 

Italy’s stone sales to the Far East were up 6.6% in value and China increased the amount of marble (almost all
block) it bought from Italy by 30% in both volume and value terms.  In Europe, sales fell in the EU (down 13.2%),
largely due to a fall in sales to Germany, but increased outside the EU (up 12%). The volume of stone gong to the
Middle East fell (down 1.5%) but the prices for it increased, putting the overall value of the exports there up 6%.
.

Las Iguanas is a new restaurant project created in
London using tiles from Square Foot Ceramic.
Working in co-operation with B3 Designers, Square
Foot Ceramic’s supplied Senio’s new Raku tile col-
lection in a 65 by 260mm format and Cerulean
colour.  The restaurant’s environment is a patch-
work of different colours and materials which
spread warmth, dynamism and vitality. Vintage
furniture frame and enhance the surface effects of
the Raku tiles that were installed in a vertical brick

pattern on the columns of the entrance and in a horizontal pattern on the bar and kitchen splashbacks.

According to the RICS Residential Market Survey, the number of homes sold in the UK hit an almost four-year high
in September as the housing market recovery gathers pace.  The average amount of properties sold per chartered
surveyor in the three months to September reached 18.7.  Although still historically low, this is the highest figure
since November 2009 and demonstrates the extent to which the market is now picking up across the country.

In tandem with increasing numbers of sales, prices continued to grow with 54% more respondents reporting rises
rather than falls. Prices have now steadily increased since Easter and, significantly, this growth was seen right
across the UK.  In September, every part of the country saw prices go up, with the exception of the North East where
prices fell modestly for the second successive month.

Unsurprisingly, with government schemes such as Help to Buy enabling more buyers to access the market,
demand rose steadily during September as a net balance of 49% more surveyors reported rises in new buyer
enquiries.  However, while the amount of homes coming onto the market also rose, it was not enough to keep pace
with the burgeoning level of demand.

N E W S  I N  B R I E F   N E W S  I N  B R I E F N E W S  I N  B R I E F
J P KENNEDY

“It is looking better!   For
the first time in five years
the  planets  of  the  Irish
economy  are  beginning
to  align  themselves  in
the  right  direction,  the
Irish  construction
industry  has  posted  its
first  signs  of  growth,
general  retail  spending
is also growing, albeit at

a  modest  1%.    Unemployment  is  running  at  just  over
13%, still very high in average European terms but down
from  14.5%  last  year  and,  finally,  the  Irish  economy  is
generating new jobs at a rate of 3,000 per month.

The fundamentals for a return to sustainable growth are
now firmly in place for 2014.  A word of caution, however.
Ireland  is  coming  from  a  very  difficult  five  year  period
and  the  signs  of  growth  are  all  modest  and  are  still
subject  to  the  whims  of  the  European  and  global
economies.    There  is  definitely  a  ‘good  feel’  factor  in
Ireland at the moment, although this  is primarily being
driven  by  significant  growth  in  Dublin,  a  little  like  the
London effect in the UK. 

The  recent  budget  also  announced  some  constructive
initiatives for the Irish construction industry with a 13.5%
tax credit on home improvement spends between €5K to
€30K,  the  City  Living  initiative  for  several  key  cities  in
Ireland,  including  Dublin  which  provides
residential/retail  property  owners  10%  tax  credit  for
improvement  to  properties  built  before  1915.  The
investment  of  up  to  €2  billion  by  NAMA  into  the  Irish
construction  industry  will  further  support  a  return  to
sustainable growth.

I  note  Topps  Tiles  entry  into  the  Northern  Ireland  tile
retail market and their plans to open up to six stores, a
brave  move  in  an  already  highly  competitive  and  well
serviced  market.    This  highlights  that  despite  some
positive  head  winds  the  issue  of  supply  and  demand
remains a significant challenge, with overall demand still
very weak in a market place that is still over supplied.

So not quite the time to pop the champagne corks just
yet,  but  time  to  plan  and  prepare  for  a  more  positive
future.

Cersaie  in  September  was  also  a  more  positive
experience than previous years, although the stone fair
in Verona was quiet.  Wood and more wood, ever larger
format tiles, plenty of concrete look a likes and the trend
of the fair, encaustics!”

JP Kennedy is Managing Director of TileStyle, one of
Ireland’s leading companies specialising in tiles,
stone, bathrooms and wood for the retail and com-
mercial sectors. Contact JP at jp@tilestyle.ie.
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Let us to be unique!
Ristrutturare - IT

Tile&Stone - UK

Cambio casa Cambio vita - IT

CasaViva - IT

Tile&Stone - UK

Fuori salone - IT




